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Agenda

1. Why measure economic impact & what have you 
done?

2. What are the areas of visitor spending?

3. Developing visitor surveys, what are the approaches?

4. What is the hotel/motel method for estimating total 
tourism spending (value)?

5. How do you analyze the information & what is it for 
my town?

6. How can I communicate the results?



1-Measured Economic Success?
·What have you done (warm-up)?



Why Economic Value?
·Visitor spending creates community revenue

·Revenue creates business profit

·Business profit creates increases in jobs

·Business profit increases infrastructure

·Infrastructure creates increase in community value

·Increases in community value increases assist in 
attracting visitors



Type of Visitors and Your Interest
·Two main types of visitors, which create value:

1. Recreational 

2. Business

· Which one do you want?



Visitors by Spending Area
·Accommodations

·Food & beverage stores

·Ground transportation &  fuel

·Arts, entertainment & recreation

·Retail sales



vǳŜǎǘƛƻƴΧǿŜǊŜ ŘǊƛƴƪƛƴƎ ƴƻǿΗ
·In Texas, how much of a visitors spending (%) is 

related to accommodations?



Visitor Spending is the Value!
·Texas Visitor spending

http://www.travel.state.tx.us/travelresearch.aspx

Visitor Spending by Commodity Purchased ($ in 1,000)

2008 %
Accommodations 8,555 16.7%

Food and Beverage Services9,559 18.7%
Food Stores 2,101 4.1%

Ground Transportation & Fuel 15,312 30.0%
Arts, Entertainment & Recreation 5,127 10.0%

Retail Sales 7,489 14.7%

Air Transportation (visitors only) 2,975 5.8%

Total $51.1 B
* Source Dean Runyanand Associates 2008 Report
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Learning about visitor spending = 
Developing Visitor Surveys
1st approach - Continual survey efforts such as:

· Electronic follow-up to information request,

· Hotel stays,

· __________________

2nd approach - Targeted survey efforts such as:

· Annual event or Festival

4ÈÅ ÇÏÁÌȣȢȱÌÅÁÒÎÉÎÇ ÁÂÏÕÔ ÙÏÕÒ ÃÕÓÔÏÍÅÒȱ



Survey Question Areas
7ÈÙ Á ÆÏÒÍÁÔȣȢȱÁ ÐÌÁÎ ÏÆ ÃÏÎÖÅÒÓÁÔÉÏÎȱ

1st section ɀdemographic background

·Party size by Age, gender, income, race, zip code, _______, 
________

2nd section ɀSatisfaction questions

·Rating aspect of your event or community, ________

3rd section ɀspending questions

·Spending per group, hotel stay nights, _________


